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 
ABSTRACT 
 
This paper presents one of the crucial capitals owned by 
seniorpreneurs that built up over their working careers known 
as social capital. In this study, one of the possible components 
of social capital which influence seniorpreneurship is by 
having vast networking and linkages. Hence, this study 
identifying formal and informal networks within networking 
connectivity are essentials to strong and sustainable 
seniorpreneurship activity. It can be done by incorporating 
formal and informal networking connectivity model in order 
to strengthening their social capital in doing 
seniorpreneurship. The research employed systematic 
analysis from literature searched from electronic databases, 
hand pick, and other relevant works, summarize information 
gathered and finally interpreted the information. In the present 
paper the component of networking is investigated from 
entrepreneurial perspective in the field of entrepreneurship 
since efforts to review the networking connectivity for 
seniorpreneurs are scarce. Thus, the component of network 
needed in doing seniorpreneurship are rooted in 
entrepreneurial literature known as formal and informal 
networks. Thus, this result enriches previous literature about 
seniorpreneurs and their vast networking and linkages.    
 
Key words : Entrepreneurship, formal and informal network, 
seniorpreneurship, social capital.    
 
1. INTRODUCTION 
 
Given that older adult are now continue to live longer, and 
likely facing an insufficient in retirement income or 
expectations, apparently more older adult are deciding to 
enrolled their own business rather than get paid working for 
others [1]. Engaging longer in workforce or in other 
meaningful activities like becoming an entrepreneur at later 
age is an effective way to increase productive ageing [2]. An 
entrepreneur who’s aged between 50 to 65 have a rapid 
spreading proportion of entrepreneurial activity than those 
who’s aged between 20 to 34 [1]. Despite large volume of 
studies on entrepreneurship among young people in Malaysia 
 

 

[3], there is inadequate studies of seniorpreneurs in Malaysia. 
Older adult who become entrepreneur after retirement age is 
defined as senior entrepreneur by [4] as senior people aged 60 
years above who have or are making their own business either 
before or after retirement. They may start a single enterprise, 
as professional advisors, financiers, agents or freelancers, or 
hook up with a few colleagues to create a new business deal 
[5]. Some of the older adult also may start to work as hobbies 
first which later on flourished and become an income 
generator. Older adult who have an obsession, hobbies, or 
passion that produces something people are happy to pay for, 
creating a business that they will love running. According to 
[5], the linkages, resources and proficiency older adult 
develop over decades of work will be an asset that successful 
start-ups belong to senior entrepreneurship. The literature on 
support networks highlighted that there are variety of network 
sources in which entrepreneurs obtain resources for their 
businesses. [6] mentioned a set of users who frequently 
interact with each other and share the same preferences and 
interests is defined as a community in a social network, for 
example the process of buying and selling.  

Understandably, the extent literature suggests entrepreneurial 
assets which include possessing experience, knowledge, and 
strong financial position were drivers that is related to must 
have capitals to become an entrepreneur [7]. However, 
another important asset is a having strong networks and 
linkages would enable entrepreneurs to compensate for lack 
of human and financial assets which proven in the context of 
entrepreneurship [8].  So far, the literature addresses the 
benefits of having vast networks and linkages that 
seniorpreneurs possess, however, it is not well known on how 
this benefit can be used to support their start-up business.  

This article aims to narrow down the gap by identifying 
components within networking connectivity in doing 
seniorpreneurship. The work fills an important gap in the 
literature, with most review examining the components of 
networking conectivity through entrepreneurship studies. To 
develop a relevant review, the literature study was geared by 
the main research question, what components of networking 
connectivity can be adapted by seniorpreneurs in doing 
seniorpreneurship? Based on the above questions, the main 
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focus of this study is to identify the existing literature on 
networking connectivity components needed by 
seniorpreneurs and the methods employed.  
 
2. RELATED STUDIES 
 

2.1 Seniorpreneurship 
The current research area into the phenomena of “senior 
entrepreneur” (also extensively termed as “senior 
entrepreneurs”, “older entrepreneurs”, “grey entrepreneur”, 
“third age entrepreneurs”, “elder entrepreneurs” and 
“senior-preneurs”), yielding on researches from European 
country and Australia. There are numbers of potential drivers 
that appear to have an impact on the activities and the 
likelihood of success in doing seniorpreneurship. The current 
definition of seniorpreneur is taken by [4], describe people 60 
years or older who have or are considering starting their own 
business either before or after retirement.  
 
To avoid subjective discrete categorizations of an 
entrepreneur, the seniorpreneurs in this study follows the use 
of terminology and definition commonly used in Malaysia 
where the older adult is defined as those who are 60 years old 
and above, the cut-off age adopted by the most influential 
official international organization, the United Nations [9]. 
Therefore, people aged over 60 and above participate in 
entrepreneurial activity is termed as “seniorpreneurship” is 
used to describe the process.  
 

2.2 Possessing Vast Network and Linkages 
The extent literature suggests entrepreneurial capital include 
possessing vast network and linkages apart from human and 
financial capital were some encouraging factors that is related 
to seniorpreneurship [7]. [10] suggested seniorpreneurs able 
to secure a list of networks consist of useful contacts during 
their working lives. The advantages of having existing 
contacts and networks, it help give rise to a ready-made 
customer base when the business is launched including reduce 
the expense for paid advertising [11]. Similarly, having a 
network from government agencies, is also seen as an 
important support mechanism to spur seniorpreneurship.  
 
Nevertheless, if potential seniorpreneurs have become 
disconnected from their workplace ties through a period of 
retirement or a period of unemployment, this can cause a 
challenges in networking where they have to start from basic 
just like young entrepreneurs [12]. Once retired, older adults 
may find it hard to maintain or increase membership of their 
network. However, by doing seniorpreneurship may allow 
them to sustain and increase more networks. Repeated studies 
indicate that in order to have a beneficial outcomes, 
networking processes and structures are always of importance 
to entrepreneurs.  
 
 

3. METHODOLOGY  
 
Step by step descriptions regarding the methods of this study 
on how the study was performed as listed below. This study 
seeks to clarify the component within networking 
connectivity in doing seniorpreneurship. The literature review 
involved the following steps:  

A. Literature search 
By performing a preliminary search of the literature is the 

first step in writing a systematic overview of this study. This 
initial process allows researcher write down to refine topic 
and objective of the study. Researcher performed a broad 
initial search. The following electronic databases were 
searched namely Scopus, Web of Science, IEEE Xplore, 
ACM Digital Library, and Google Scholar. The following 
keywords were used in various combinations including 
entrepreneurs, entrepreneurship, seniorpreneurs, older 
entrepreneurs, grey entrepreneur, third age entrepreneurs, 
elder entrepreneurs, seniorpreneurship, entrepreneurship, 
factors, drivers, networks, networking, social capital, 
resources, and linkages was conducted. Researcher decided to 
conduct a broad search to ensure that researcher would 
identify as much relevant literature as possible.  

B. Selection criteria 
All types of paper including conceptual and empirical were 

part of this review process that enabled a more holistic 
understanding of the literature. The literature review contains 
articles up until 2019. During the review process, the studies 
were extracted, monitored then synthesized in terms of overall 
themes. Researcher also excluded duplicate articles, 
technical-focused articles (those focusing on technical 
stability, configurations, algorithms, and data structure). The 
number of articles decreased due to the exclusion criteria 
(Table 1). To avoid any confusion and difficulty in 
translating, only articles published in English are selected for 
review. 

 
Table 1: Inclusion and Exclusion Criteria 

Criterion Inclusion Exclusion 
Literature 

type 
Non-scientific 
journal articles 

Scientific journal 
articles 

Language English Non-English 
Timeline Up until 2019 None 

Countries and 
territories 

Developing and 
developed countries 

Non-developed 
countries 

Subject area Social Studies, 
Sociology 

Perspective, 
Computer Science 

Other than Social 
Studies, Sociology 

Perspective, 
Computer Science 

 

C. Critical assessment  
The remaining articles were screened to get a feel for the 

literature in this field. The majority of the articles were 
irrelevant to the research questions. In this step, all the articles 
are examined thoroughly to ensure its fit the criteria 
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determined. The examination was done manually by the 
researcher. As a result of the search 16 articles were included 
in this review.  

 
Figure 1: Flowchart of the literature selection process for the present 

article 

D. Data extraction and analysis 
The selected articles were analyzed qualitatively, drawing 

on the central procedures used in thematic analysis to provide 
a better understanding and identifying the components of 
networking connectivity in seniorpreneurship. A thematic 
analysis was used to categorize the research into main themes. 
These themes enable gaps in the literature to be identified that 
paves the way for future research. Initial codes were 
identified, extracted, and entered manually into paper 
(qualitative data analysis). The codes were organized into the 
following themes: formal and informal networks (primary, 
secondary, and tertiary).  
 
4. RESULTS 
 
Many of the publications addressed several of the identified 
themes, which are presented below along with discussion of 
the findings. The literature on components of networking 
connectivity in entrepreneurship identifies the key success 
factors that are essential in doing entrepreneurship that seem 
imperative to seniorpreneurs namely formal network, and 
informal networks (primary, secondary, tertiary). The results 
provided a comprehensive analysis of the networking and its 
elements affecting seniorpreneurship. 
 
5.  DISCUSSION 
 
The peer-reviewed literature reporting an important asset is 
possessing social capital (such as networks, linkages and 
personal contacts). The successful of seniorpreneurs were 
suggested by scholars due to their higher levels of human, 
social, and financial capital, on average, than young 
entrepreneurs [5]. These advantages, built up over the course 
of seniorpreneur’s life, make it easier to access financial 
support for business startup and tap into seniorpreneurs’ 

personal and professional networks to achieve business 
growth [5]. The literature on support networks highlighted 
that there are variety of network sources in which 
entrepreneurs obtain resources for their businesses. The 
existing networks and contacts from seniorpreneurs’ sources 
are typically categorized as formal and informal networks 
[13]; personal and impersonal networks [14]; primary, 
secondary and tertiary [15], [16]; and public, personal and 
professional sources [17].   
 
The network portrays an essential role in doing 
entrepreneurship, including on how to find the available 
human and financial resources [8]. The conceptual framework 
reveals that entrepreneurs need personal and extended 
networks to motivates them in doing entrepreneurship. The 
term of “networks” can be understood as approaches of 
interactions or relationships, where the nodes consist of 
actors, and the edges consist of relationships or interactions 
between these actors [6]. According to [18], in 
entrepreneurship studies, network and linkages is a set of 
actors connected by a set of repeated interaction either formal 
or informal.  
 
 

 
Figure 2: Social network diagram of seniopreneurs  

5.1 Formal Network 
[19] considered that better informal networking and support 
may be lead by formal social network at first, which later 
strengthen by social norms namely co-operation and trust. 
However, it is said that there is no need for informal networks 
at the beginning if there is at presence consist of rich 
associative ties of formal network [20]. [21] revealed in 
friends-based networks, people are becoming formal 
members via their friends. This finding is in accordance with 
[22], [23], and [24] confirm that through their friends people 
usually decide about formal networking. [25] mentioned 
individual activities affected by their close relationships with 
network ties and a broader social environment. When a new 
business reaches its startup phase, an entrepreneurial network 
becomes a business focused network that relates to emerging 
business relations with customers, buyers, and suppliers. This 
network gradually changes to a more formal strategic 
network, which is typical for the ongoing business phase. [13] 
considers banks, accountants, lawyers, local government, 
chambers of commerce, realtors and small business 
administrators as formal sources. [13] mentioned after 
business start-up, to gain access to requisite business 
information, entrepreneurs increasingly rely on professional 
bankers, accountants, lawyers, suppliers, government 

Seniorpreneur

Seniorpreneur

Seniorpreneur
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agencies, etc. Entrepreneurs tap into knowledge, information, 
and resources, from a wider set of relationships than those to 
whom they are directly connected from this type of network 
known as weak ties. Extended networks are the collective 
result when interconnected personal networks are examined. 
Extended network also known as formal network [25]. Formal 
entrepreneurial networks are associations of businesses or 
functions within them, like institutions, organizations, or 
groups [25]. This type of network become the source of 
information regarding regulatory matter that impact a 
business, technical developments, administration, and to share 
results [25]. To reach out the public and influencing 
government policy, formal networks are considered as an 
effective connectivity needed by entrepreneurs [25]. 

 

 
Figure 3: Conceptual framework network connectivity contributes 

towards seniorpreneurship  

5.2 Informal Network 
[26] emphasized that an entrepreneurial network develops 
during the pre-startup phase characterized by strong social 
informal dependencies. Personal or informal networks is 
known as entrepreneurial networks which start with the 
entrepreneur’s established web of relationships consist of 
family, friends, and acquaintances. Possessing a vast network 
and linkages including formal and informal networks can 
influence the entrepreneurial process at both the start-up and 
operating stages [7]. In other words, senior entrepreneurs rely 
on their personal networks to assist in the start-up process as 
well as gain access to markets. This type of network in which 
entrepreneurs can “count on” is built on strong ties and 
relations [27]. [13] considers informal sources of help consist 
of business contacts, other contacts, family and personal 
friends. Studies by [15], and [16], categorize three ways of 
entrepreneurial networks. They consider family and friends 
are primary relations to consist. The relationships with family 
and friends are closest to the entrepreneur physically and 
emotionally and linked with more than one type of activity. 
Secondary relations in which tend to be linked to a precise 
activity include acquaintances and refers to the business, 
social, religious and political groups. Scholars emphasize that 
business, social, religious and political groups are always 
informal and will provide fertile ground for networking and 
will later become primary contacts. Meanwhile, reading 
materials, seminars, exhibitions etc. known as tertiary 
relations where entrepreneurs can acquire knowledge and 
ideas for their businesses. 
 
In the more general studies of entrepreneurial during start-up, 
the importance of family and friends has been highlighted. 
However, as the business evolves, the network grows and the 
entrepreneur increasingly develops and utilizes more from 
business relationships [28]. [29] note that, entrepreneurs rely 

heavily on informal network of friends, family members, and 
social contacts to gather information at an early stage. Five 
broad categories of personal network that termed as 
‘secondary’ network were identified [30]:  Regarding these 
five networks, these are all informal rather than formal. They 
are secondary, because the entrepreneur is tapping into these 
existing networks, perhaps with only one or two links with 
each network. According to [30], the primary informal 
network of the entrepreneur is made up of all his or her direct 
personal links, and some of these links enable the 
entrepreneur to connect to pre-existing networks (scientific 
and technical networks, profession networks, user networks, 
friendship networks, and recreation networks), hence why 
these are secondary networks.   
• scientific and technical networks are organized around 
scientific or technological domains, and include academic and 
corporate researchers; 
• profession networks are comprised of individuals within a 
given profession, such as medicine or education, and bound 
by ‘professional ethics of co-operation’; 
•  user networks are evolved with the end-users of a firm’s 
products; 
•  friendship networks refer to the personal networks of 
individual based predominantly on friendship; and 
• recreation networks are particularly type of friendship 
network whose cohesion arises from the mutual sense of 
attachment to some recreational activity, such as sailing, 
mountaineering or rugby, where the feelings of challenge, 
achievement and comradeship through participation, create 
and maintain personal bonds. 
 

Table 2: Networking Connectivity Components 
 Networking Connectivity 

Components 
    
 
 
Formal Network 

Institutions, organizations, or groups 
(Banks, accountants, lawyers, local 
government, chambers of commerce, 
realtors, and small business 
administrators) [13] 

 
 
 
 
 
Informal Network 

Primary Family and friends [15], 
[16] 

Secondary Acquaintances (Business, 
social, religious and 
political groups) [15], 
[16] 

Tertiary Reading materials, 
seminars, exhibitions, etc. 
[15], [16] 
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6. CONCLUSION 
The objective of this review was to identify the components of 
networking connectivity on seniorpreneurship as a way to 
synthesize past research that can provide future research 
suggestions. Due to the number of interests in studies about 
productive ageing and older adult that tapped into 
entrepreneurship realm, it is important in which more research 
should be done in focusing senior entrepreneurs. There is little 
research existing regarding on how their vast networking and 
linkages can be used to support their start-up business. 
Seniorpreneurs are among disadvantaged group that needed 
more investigation. The main contribution of this paper is to 
identifying where the literature on seniorpreneur’s 
networking connectivity is heading. The findings from this 
paper will be of interest to the sociology and entrepreneurship 
field as this study moves to adding more studies about 
seniorpreneurs.  
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